INNOVATIVE

CERTIFICATION

Virtual Assessment

WithAJA EQS novative
Management Syst em, e continualby
innovate ways in conducting our Management
System Services and making certification more
feasible and simple.
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Overview

The traditional methodology used for Management Systems
Assessment has involved physical office assessment of the
organisation.

Organisations today are able to create virtual site that allow
auditors to execute the process remotely. It is an on-line
environment in which processes are executed, where
demonstration of evidence, conformity or traceability can be
confirmed via electronic means.

Advantages

1 Reduced onsite auditing time

T Minimise disruptions to organization® business activities
1 Support the principles of safety and sustainability
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Connect with us today to

discuss on your
organisation® Management
Systems needs or for more
information

AJAEVYS Certi fic

Suite 906, Block B, Phileo
Damansara 1, No. 9, Jalan
16/11 Off Jalan Damansara,
46350 Petaling Jaya,

Selangor, MALAYSIA

(+603) 7955 1342

ajaservices@aja.com.my
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Second Story Headline

Place your stories in order of their importance. For example, your most important
story should be at the top of the page. Less important stories, or stories that may
appeal to a smaller portion of your audience should be lower down on the page.

Use paragraphs often. A wall of white text makes it hard for the reader to skim a
story and find a way to quickly drop in and out of your content. White space gives
the user an opening into your information. Dond be afraid to leave spaces open.

You might also designate a consistent spot on the page for lighter, or more editori-
al content. That way the reader always knows where to look for a certain type of
content.

Most successful publications include a mix of content types to satisfy a wide
range of tastes. Consider putting your most serious content on the front page, and
your lighter content inside.

It& called a story for a reason

Integrate frequent headlines to announce different sections of your story. Consider
writing your content in a personal tone, in the same way you might talk to some-
one sitting across from you at a restaurant.

Include paragraph breaks often

Use paragraphs often. A wall of white text makes it hard for the reader to skim a
story and find a way to quickly drop in and out of your content. White space gives
the user an opening into your information. Dond be afraid to leave spaces open.

énother
tory
Headline

Place your stories in order of their
importance. For example, your
most important story should be at
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Sidebar Story
Headline

Sidebars complement a
main article. Use them
when you want to keep
your main articles direct
and information packed,
but you still want to share
extra or supplementary
content.

For example, if your main
story is about your new
building plans, consider

using the sidebar to talk

about the history of the =
land plot, or to tell a story = =
of your first encounter -
with the property. :
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Another Story Headline

Your headline is an important part of the newsletter and should be considered
carefully.

In a few words, it should accurately represent the contents of the story and draw
readers into the story. Develop the headline before you write the story. This way,
the headline will help you keep the story focused. Examples of possible headlines
include Selling Your Home and New Office Opens Near You.

If you have to break a headline into two rows, try to find a natural break in the con-
tent. Each line should stand alone so that your readers can easily understand
what is in the story even while skimming.

Newspaper editors consider headline writing like poetry. How can you get the
reader® attention and draw them into the story in only a few words?

Meanwhile, you dond want to give too much away, or the reader doesnd even
have to read the story to understand the content.



Back Cover Story Headline

Use paragraphs often. A wall of white text makes it hard for the reader to skim a
story and find a way to quickly drop in and out of your content. White space gives
the user an opening into your information. Dond be afraid to leave spaces open.

You might also designate a consistent spot on the page for lighter, or more editori-
al content. That way the reader always knows where to look for a certain type of
content.

Most successful publications include a mix of content types to satisfy a wide
range of tastes. Consider putting your most serious content on the front page, and
your lighter content inside.

It& called a story for a reason

Integrate frequent headlines to announce different sections of your story. Consider
writing your content in a personal tone, in the same way you might talk to some-
one sitting across from you at a restaurant.
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